U.S. Department of Commerce, ITA, Office of Travel & Tourism Industries

FORECAST OF TOP OVERSEASTRAVEL MARKETS TO THE UNITED STATES
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Rank Orderin 2002| - 2000 | “q g9~ | 2000r | "y 00 | 2002r | o507 | 2003p | Togn, | 2004p | T 00 | 2005p | oo, | 2006p | hpng 06/00 | 06/01 | 06/02
1[United Kingdom | __ 4,703 11%|  4,097]  -13%| 3817 7% 3,958 4%| 4,215 7% 4477 6%| 4,737 6% 1% 16% 24%
2| Japan 5,061 56| 4,083 -19%|  3.627]  -11%| _ 3,645 0%| 3,901 7%| 4,076 4%| 4,247 4% 16% 4% 7%
3[Germany 1,786 -10%|  1,314] _ 26%| 1,190 0% 1,151 3% 1,256 9%| 1,336 6%| 1,409 6% 21% 7% 18%
4[France 1,087 3% 876]  -19% 734] -16% 697 5% 757 9% 822 9% 878 7% 19% 0% 20%
5[Korea 662 33% 618 7% 639 3% 604 5% 660 9% 708 7% 759 7% 15% 23% 19%
6|Australia 540 2% 26| 21% 407 2% 394 3% 422 7% 449 6% 477 6% 12% 2% 7%
7[italy 612 2% a72]  23% 206]  -14% 422 4% 455 8% 484 6% 513 6% 16% 9% 26%
8[Brazi 737 11% 551 25% 405]  27% 382 6% 418 9% 453 9% 484 7% 34%]  12% 20%
o[Venezuela 577 2% 555 2% 396]  29% 351 11% 379 8% 407 7% 434 7% 2506 22% 10%
10[Netherlands 553 5% 22| 26% 384 7% 400 4% 427 7% 454 6% 482 6% 13% 7% 26%
11|China 453 8% 203 11% 361 -10% 328 9% 369 13% 402 9% 437 9% 4% 8% 21%
Mainland 249 30% 232 7% 226 3% 210 7% o 13% 257 9% 280 9% 2% 20% 24%
Hong Kong 203 5% 70| -16% 135 -20% 117]  13% 132 13% 144 9% 157 8% 23% 8% 16%
12| Colombia 417 0% 372] 1% 21 14% 298 7% 326 9% 348 7% 366 5% 12% 1% 14%
13| Taiwan 457 1% 357 22% 288 -19% 268 7% 201 9% 307 5% 324 6% 29% ~9% 2%
14|Spain 361 0% 201 -19% 270 7% 279 3% 299 7% 315 5% & 5% 8% 14% 23%
15(Israel 325 15% 305 6% 263 -14% 268 2% 201 9% 311 7% 331 6% 2% 8% 26%
16[Ireland 286 6% 277 3% 260 6% 271 4% 290 7% 307 6% 324 6% 13% 7% 25%
17[India 274 20% 270 2% 257 5% 261 2% 279 7% 299 7% 320 7% 7% 19% 24%
18| Switzerland 395 3% 31| 21% 254 18% 241 5% 261 9% 281 7% 300 7% 24% 3% 18%
19|Sweden 322 2% 231 28% 204 11% 215 6% 232 8% 249 7% 267 7% 17% 16% 31%
20|Philippines 168 6% 181 7% 173 2% 160 7% 171 7% 183 7% 195 7% 16% 8% 13%
21| Argentina 534 6% 434 A9% 165 62% 144]  13% 158 10% 181 15% 198 9% 63%|  54% 20%
22|Peru 192 21% 186 ~3% 64| -12% 170 3% 184 8% 194 5% 204 5% 6% 10% 24%
23|Belgium 250 0% 182 27% 159 12% 164 3% 178 9% 189 6% 201 6% 19% 11% 27%
24|Ecuador 130 9% 148 4% 139 6% 147 6% 159 8% 167 5% 176 5% 36% 20% 27%
25| Denmark 149 2% 6] -15% 119 6% 122 3% 130 6% 137 5% 144 5% 4% 14% 21%
26|Chile 192 5% 150 22% 15| 23% 118 2% 127 7% 136 7% 144 6% 25% 2% 25%
27[Norway 148 1% 23] -16% 113 9% 116 3% 123 7% 131 6% 140 6% 5% 13% 24%
28|New Zealand 72 7% 144]  -16% 110]  24% 112 2% 121 7% 129 7% 137 7% 20% 5% 25%
29| Austria 176]  -10% 23] -30% 98] 21% 102 4% 109 7% 114 5% 120 5% 31% 2% 23%
30| South Africa 116 8% 05| -18% 74 2% 76 3% 83 9% 87 5% 92 5% 21% 3% 24%
31[Thailand 87 7% 74 15% 67 9% 65 3% 71 9% 77 8% 83 8% 2% 13% 25%
32[Finland o4 3% 73 2% 65| 11% 67 3% 72 8% 78 7% 83 7% 11% 14% 28%

p = projection; r = revised estimate

Some variance in data may occur due to rounding.
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